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Dear Lauren, How Your Brand Fits Into
Going into the holiday season is often hectic as your usual busy Your Career
schedule gets peppered with additional tasks, events and

pressures. This month I've added two additional sections to the Ten Tips to Enjoy Your
newsletter: Holidays

¢ An extra article on staying sane during the holidays, and Karma Corner

e Some Holiday Specials that may make your gift-giving a Quick Links
little easier this year.
Coaching Question

I've also continued the thread of articles on branding, this month
focusing on how you can use your personal brand in your career. Karma Corner

As always, | invite you to forward this newsletter to everyone you

think would benefit from and/or enjoy it. Do you know how much
[=2> Forward to a Friend | parents spend on

disposable diapers?
Concerned about the

Wishing you success, balance and freedom every day! landfill they create?

Warmly,

Lauren Still Use organic cloth diapers

instead!

How Your Brand Fits Into Your Career
Quick Links

In the last issue, we explored what a personal brand is and why it
is important. One way you can use your personal brand to further

your career is to continually project a consistent brand, without Schedule a Sample
seeming rigid. Session

We all need to learn and grow to get to the next level, so think Products and Services
about where you want to go, and how your strengths and your .
brand can help you get there. Then think about what else you'll Buoyant Life Homepage
need to succeed at the next level, and ask yourself what the logical
extension of your brand would be that could encompass those
skills and attributes. Do you need to update or tweak your brand in q .
order to get there? Coachlng Question
If you've created your brand based on your core values, skills and What is your intention for the
experience, you shouldn't need to completely rebrand yourself, but holidays this year?

you may need to expand what that brand means and who it
benefits. How does adding new and different skill sets enhance
your brand? Who else can you serve?

Maintaining a delicate balance between consistency and growth
allows you to project your brand into the future, create a vision for
where your career can go, and then build on your message, skills
and experience to make it happen.

(We'll take a break from personal branding next month, and in
January we'll introduce the first article in a 5-part series on how to
develop your brand based on Lauren's personal branding model.)

I'm always interested in hearing your thoughts. Please email me your comments and ideas for
future articles you'd like to see
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We all know that the holidays can be delightful, or maddening.
Setting intentions for the holidays and keeping our perspective can
help us enjoy this season for all the right reasons.

Here are ten tips to make your holidays more enjoyable:

. Set an intention to enjoy yourself, and even enjoy some of
the madness.

. Tune in to what makes the holidays special for you.

. Find one or two simple ways to capture that magic, and
create meaningful traditions.

. Set a budget ahead of time and stick to it. Decide what
you can afford to spend this year, and then get creative
about sticking to it so finances don't become a stressor.

. Ask yourself what would make a beautiful memory, rather
than a physical gift.

. Consider unplugging from consumerism and agree with
your family or friends not to give gifts, make charitable
donations instead, or make gifts for each other.

. Mitigate the biggest holiday challenge you face.
Whatever you usually say "yuck" to, find a way to make it
more fun, easier, or outsource it.

. Take a day off and get yourself organized. You'll be that
much more relaxed when your To Do list is clear.

. Create extra patience. Decide that you will leave 5-10
minutes early so you can be more relaxed and keep your
cool in crowded parking lots, stores and other places.

. Find one way you like to relax and work it into your
schedule. This may mean keeping up with your exercise
routine, making time for baths with special bath salts,
booking a massage or something else "zen."

Have delightful holiday season!

Holiday
Specials

For details on any of these programs, or to purchase, click here.
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